


























ADVERTISING SECTION

After 2 man’s heart . . .

In this era of rapid-fire efficiency, we
still venture to urge five minutes of
dawdling each day. Yes, when you're
fagged . . . shed clothes and business
etiquette . . . and adjourn to the tub
with your cake of Ivory.

Here's a soap that needs but a lazy
rub to twinkle into a rich bathing-suit
of foam. And its sweet cleanliness smacks
neither of beauty-shop perfume nor of
sterilizing pretensions! And when you

slip down for a final moment of bask-
ing, the mere touch of the water clears
every bubble away.

Why, after an Ivory bath, do you feel
like the President of the Corporation of
Content? Because Ivory, a soap after a
man’s heart, is gentle enough for a baby's
bath. Were you a baby after 18792 Then
it’s more than a floating chance that
you had your first bath with Ivory, as
fine soap as money can buy!

SOAP

. . . kind to everything it touches - 994/ % Pure - “It floats”

© 1929, P. &£ G. Co.

In answering thie advertisement it i8 desiradle that wou mention thir macazine.




























































































































































































































































































































































































































































Mcodicated Ear Drum
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